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Summary of Courses Themes:

* Acquainting participants with customer service, its
importance, and ifs relationship to a foundation’s ability to
achieve its objectives.

Exploring types and behaviors of customers.

Indicating the extent of relationship between customer
service and the competitiveness of a firm.

Getting acquainted with methods and ways used to satisfy

customers.

Highlighting the most significant challenges encountered by
a firm to satisfy its customers.

Methods of dealing with customer complaints.

Strategies for uniqueness of customer service and how to
apply them.
Types of customers and how to classify their needs.

Channels of communication and building databases of

customers.

Targeted Persons:

* Entrepreneurs in the phase of project
establishment.

* Entrepreneurs in the phase of entering the
market.

¢ Entrepreneurs in the phase of project growth.

* Entrepreneurs in the phase of project suffering.
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