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Summary of Courses Themes:

The nature and importance of marketing.
Classification of customers and identifying their needs.
How to develop a marketing mix for your products.
Product quality.

Pricing methods.

How to have a competitive advantage for your project.
Methods of promotion and skills of personal selling.

* Analyzing the market and specifying market opportunities

(market gap).

Development of product and market strategy.
How to satisfy customers.

How to prepare a plan for marketing

Targeted Persons:

Entrepreneurs in the phase of project establishment.
Entrepreneurs in the phase of entering the market.
Entrepreneurs in the phase of project growth.
Entrepreneurs in the phase of project suffering.
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